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M.Com. DEGREE EXAMINATION, NOVEMBER 2015.
I YEAR — I SEMESTER

Elective I — MANAGERIAL ECONOMICS
Time : 3 hours
    Max. Marks : 75

SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions.

1. Define Managerial Economics.    

2. What is meant by Decision-making?

3. What is Opportunity Cost?

4. What is Demand Forecasting?

5. What is Demand?

6. What is DELPHI method of forecasting?

7. What is Cost?

8. What is Break-Even Analysis?

9. What is a Market?

10. What is Monopoly?

11. What is Full-Cost Pricing?

12. What is Target Pricing? 
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions.

13. Mention the significance of managerial economics in business decision.

14. Indicate the scope of managerial economics.

15. Explain types of forecasting.

16. State about features of a good forecasting method.

17. Analyse the cost-output relationship in the short-run.

18. Explain the types of price discrimination. 

19. What are the disadvantages of cost-plus pricing?
SECTION C — (2 × 15 = 30  marks)

Answer any TWO questions.

20. Differentiate between ‘Business Economics’ and ‘Managerial Economics’.

21. Explain usefulness of break-even analysis and state its limitations.

22. Explain the types of Oligopoly and characteristics of oligopoly. 
23. What are the legal constraints in pricing?
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