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Paper III —MARKETING MANAGEMENT
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SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions 
1. Define  Marketing?

2. What is Market targeting?

3. What is services marketing?

4. What is Marketing Mix?

5. What is Branding?

6. What is Price?

7. Define Channels of distribution.
8. Define Salesmanship.
9. What is Green Marketing?

10. What is Rural Marketing?

11. What do you mean by Marketing Ethics?

12. Write a short note on TQM.
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions 

13. Explain the quality of successful product positioning.
14. Give the classification of Products.
15. Explain trading up and trading down.
16. Explain the various Pricing Policies.
17. What are the advantages of Sales Promotion?

18. Explain the importance of rural Marketing.
19. What are the limitations of Marketing Research?
SECTION C — (2 × 15 = 30 marks)

Answer any TWO questions 

20. Describe the various concepts of Marketing.
21. Explain the procedure for Price determination.
22. Explain the various stages of new Product Development.
23. Explain the need and the sources of information for Marketing Information System.
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