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SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions
1. Define Market.

2. Mention the four P’s of Marketing Mix.

3. Mention the uncontrollable factors of marketing environment.

4. What do you mean by ‘Caveat Emptor’?
5. Mention the different kinds of Markets.

6. Define Marketing Information system (MKIS).
7. Mention the four consumers behavior theories.

8. Define Market Segmentation.

9. Mention the various kinds of consumer goods.

10. Give examples for Durable and Non-durable goods.

11. Mention the various kinds of salesmen.

12. What do you mean by DAGMAR?
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions
13. Explain the classification of  Markets.

14. Discuss the various stages in traditional marketing.

15. Is marketing an art or science?

16. Explain the criteria for successful segmentation.

17. Explain the external environment of marketing.

18. Explain the elements of marketing research.

19. Explain the various patterns of segmentation.
SECTION C — (2 × 15 = 30 marks)

Answer any TWO questions
20. Explain the Product life cycle.

21. Explain the stages involved in marketing planning process.

22. Explain the classifications of buying motives.

23. Explain the marketing functions.
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