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SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions
1. What is marketing?

2. Define buyer behaviour.

3. Define a product.

4. What is meant by labelling?

5. What is packing?

6. List out the internal factors that affecting price.

7. What is skimming pricing?

8. Define advertising.

9. What is meant by web based advertising?

10. What is personal selling?

11. Who is called as middleman?

12. Define channel of distribution.
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions
13. Explain the importance of marketing.

14. Elaborate the requirement for effective market segmentation.

15. Bring out the features of a product.

16. Explain the important pricing objectives.
17. Brief about the qualities of a good salesman.

18. Explain the advantages of advertisement to manufacturers.

19. Describe the essential requisites of  retailers.
SECTION C — (2 × 15 = 30 marks)

Answer any TWO questions
20. Enumerate the classification of marketing functions.

21. Elaborate the different stages of product life cycle.

22. Explain the different types of advertisement.

23. Describe the factors to be considered for selecting a channel.
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