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SECTION A — (10 × 2 = 20 marks)

Answer ALL the questions.
1. Define marketing.
2. What is consumer market?

3. What do you understand by consumerism?

4. List the sources of information for MIS.
5. Why do we advertise?

6. What is odd pricing?

7. Explain the term “retail marketing”.
8. What is consumer behaviour?

9. What do you mean by macro environment?

10. Define a Company’s internal environment?
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions.

11. Bring out the role and importance of marketing.
12. Discuss micro environmental forces of a firm.
13. List out the benefits of market segmentation.
14. Explain the various types of buying motives.
15. What are the objectives of pricing?

16. Describe the Factors while choosing an Advertising media.
17. Discuss the benefits of E-Marketing.
18. What are the various stages in new product development?
SECTION C — (2 × 15 = 30 marks)

Q.No. 19 is compulsory and any ONE from the rest of two questions.

19. Case Study (Compulsory)


Since its inception in 1993, ’cause célèbre has notched up an impressive client list of top of the line companies to work with them in promoting various social causes. A few names to mention about in this regard are Reliance, BPL, United Breweries ,Transelectra, Elbee express service , kwality ice creams, ATV projects and the like. During the short existence of a few years the firm has used many innovative ideas and marketing activities to bring together the donor , the cause and the beneficiary.
               Cause célèbre has organized many brand specific sponsorship events for the clients . It has also been involved in imaging and event based marketing consultancy. Célèbre offers its clients a service to plan and implement events and shows exactly the way they would have liked to organize themselves. Once the event is decided upon and details are finalized célèbre takes over the entire responsibility of organizing it professionally. The client need not spend valuable company time and manpower resources for that. Organizing an event for a cause is not new, but advent of professionalism in this area is certainly a new development. Using professional skills célèbre offers attractive packages that work out effective and economical for the client.
               
Before recommending any event to the client or offering the standard package célèbre studies the company profile, clients objective and the budget . Accordingly a proposal is submitted for approval. There after  , everything is taken care of by the agency . The emphasis is on maximizing the utilization of money spent by the client. Technically, the client is the sponsor of the event that is designed to serve dual purpose of marketing corporate image and to mobilise support for some specific cause.
                    Companies usually sponsor events to gain media publicity and earn goodwill, besides serving a social cause . They are happy if the money is well utilized . The consultancy charges of the agency depend upon the type of event or the show organized.  The entire money collected from the show/event is passed on to the client.

QUESTIONS:

(a)
Who are the clients of cause célèbre?

(b)
Do you think organizing an event leads to professionalism? Give reasons for your answers? 

20. Explain briefly the various functions of marketing.
21. Discuss the bases for segmenting consumer markets.
_______________
[P.T.O.]
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