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SECTION A — (10 × 1 = 10 marks)

Answer any TEN questions.
1. David Ogli.
2. In House Ad Agency.
3. Adverting.
4. MUDRA.
5. Consumerism. 

6. Need Hierarchy.
7. Marketing Mix.
8. Logo.
9. USP.
10. PSA.
11. ADVP.
12. Ethics.
SECTION B — (5 × 4 = 20 marks)

Answer any FIVE questions.
13. Briefly write the functions of Advertising.

14. List the features of Client Brief.
15. Differentiate Consumer and Audience.

16. Describe the concept of Branding.

17. Enumerate the importance of Laws on Advertising.

18. What is Case Study? How it helps for advertising agency?

19. Distinguish Distributor and Retailer.

SECTION C — (3 × 10 = 30 marks)

Answer any THREE questions.
20. Explain the different types of advertising with examples.

21. What is appeal? Explain the types of appeal. Enumerate importance of appeal in the success of advertising.

22. How cultural factors influence the buying behaviour of audience?

23. What is budgeting? How it determines the style of marketing?

24. Critically discuss the ethical issues that challenge the morality of advertisement.
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