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 B.A. DEGREE EXAMINATION, APRIL 2016.
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Allied I — MARKETING 
Time : 3 hours
    Max. Marks : 75

SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions in about 50 words each.
1.
Define  ‘Marketing’.
2.
What is ‘Concentrated Marketing’?
3.
What is meant by ‘Capito Market’?
4.
What do you understand by ‘Functions of Exchange?
5.
What is ‘grading’?
6.
State the elements of ‘Functions of Physical Supply’.  
7.
What is meant by ’Standardisation’?

8.
Mention any two ‘functions of ‘packages’?
9.
Define ‘Supermarket’.
10.
State any two features of ‘Co-operative Markets.
11.
What is ‘Penetrating Pricing’?
12.
What is meant by ’personal selling’?
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions in about 200 words each.
13.
State scope and significance of Marketing.
14.
Explain the functions of transport in marketing.
15.
Bring out the different kinds of ware housing.
16.
Write a brief note on Departmental stokes.
17.
Discuss various pricing methods practiced in Indian markets.
18.
Write a note on ‘Road Side Banners’.
19.
Explain briefly the major selling methods and the role of salesmanship in Modern markets.
SECTION C — (3 × 10 = 30 marks)

Answer any THREE questions in about 500 words each.
20.
Discuss the classification of markets with suitable examples.
21.
Explain the functions of branding and advantages of brand names to the manufactures and buyers.
22.
Elucidate the different stages of the ‘Product life cycle’.
23.
Analyse the role of Regulated Markets and Organised Marks in pricing the agricultural products in India.
24.
Discuss vividly the various media of advertisements with their advantages and disadvantages.
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