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SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions
1. State the meaning of Marketing.
2. What are the classifications of Market?

3. What are the functions of Exchange?

4. Define Market Segmentation.

5. What is Marketing Research?
6. What is Marketing Mix?

7. Define the term ‘Advertising’.

8. What is Personal Selling?

9. What are the Channels of Distribution?

10. What is Consumerism?

11. What is Telemarketing?

12. What is E - Marketing?
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions

13. Explain the Role and Importance of Marketing.
14. Briefly explain the recent functions in Marketing.
15. What are the benefits of Market Segmentation?
16. Explain the Consumer buying decision process.
17. What are the various types of Product? 
18. What are the importance of pricing Policies?
19. What are the objectives of sales promotion?
SECTION C — (2 × 15 = 30 marks)

Answer any TWO questions

20. What considerations influence a firm in designing its channel of distribution?    Discuss.

21. What are the main factors that influence the Consumer Behaviour?

22. Briefly explain the concepts of Product Life Cycle.

23. Explain the factors affecting Marketing Environment.
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