




                          PCO/CE/2002 (EC25)

M.Com. DEGREE EXAMINATION, APRIL 2016.

I YEAR — II SEMESTER
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SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions.

1. Define services.

2. What is perishability in services marketing?
3. What are the elements of marketing mix in services marketing?
4. Define price

5. What is skimming pricing?

6. Mention any four  financial services.

7. Write a note on product mix of insurance marketing.

8. Define retailing.

9. What is word of month promotion?
10. Define globalisation.

11. What are the five stages of globalisation?

12. List out the skills needed for organising  retailing.
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions.

13. Explain the characteristics of services.
14. Discuss the reasons for growth of services sector.
15. What are the difficulties involved in fixing the prices in services marketing?
16. Examine the innovations in services.
17. Describe the marking strategies for mutual funds.
18. Analyse the present scenario of retailing in India. 
19.  Explain the concept of standardisation  vs. customisation.
SECTION C — (2 × 15 = 30 marks)
Answer any TWO questions.

20. Distinguish between goods and services.

21. Explain he different kinds of pricing in services marketing.

22. Discuss the promotional strategies adopted by insurance companies.

23. Enumerate the factors contributing to growth of modern retailing in India.
——————










PAGE  

