         UBI/CT/4009 (BIMG) / UBA/CT/4009 ( BAMAG)

BBA/B.Com.(ISM) DEGREE EXAMINATION, APRIL 2016.

II YEAR — IV SEMESTER

Major Paper  IX — MARKETING MANAGEMENT
Time : 3 hours
    Max. Marks : 75
SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions.
1. List out various objectives of marketing.
2. State the few merits of Commodity Approach.
3. Define the following terms : 

(a) Market  Segmentation
(b) Market Positioning


4. Bring out various industrial goods.

5. Point out the kinds of labels?

6. What is odd pricing?

7. State the various methods adopted under cost oriented pricing.
8. What is promotional mix?

9. What are the uses of salesmanship?

10. What do you mean by public relations?
11. What do you mean by channels of distribution?

12. State the various levels of channels.
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions.
13. Bring out the importance of Marketing.
14. Describe briefly the various types of buying behavior.
15. Elaborate the factors to be considered before introducing a new product.
16. Explain the causes for the growth and importance of packaging.
17. Enumerate the various objectives of pricing.
18. Briefly enumerate the causes for increase in sales promotion activities.
19. Briefly describe the basic channels of distribution.
SECTION C — (2 × 15 = 30 marks)

Answer any TWO questions.
20. Elaborate briefly the various functions of marketing.
21. What is meant by product life cycle? Describe its stages briefly?

22. Discuss the various factors influencing price determination.
23. Analyse the factors determining the choice of a suitable channel of distribution.
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