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SECTION A — (10 × 2 = 20 marks)
Answer any TEN questions.
1. Define marketing.
2. What is market segmentation?
3. Define consumer behaviour.
4. What are buying motives?
5. Who is a wholesaler?
6. What are the elements of marketing mix?
7. What do you understand by product mix?
8. Define advertising
9. What do you mean by sales promotion?
10. What is personal selling?
11. What is E-marketing?
12. Define consumerism.
SECTION B — (5 × 5 = 25 marks)
Answer any FIVE questions
13. Explain the functions of marketing.
14. What are the stages involved in consumer buying decision process?
15. Explain Maslow’s theory of needs.
16. Describe any five kinds of pricing.
17. State the differences between departmental stores and multiple shops.
18. What are the qualities of a good salesman?
19. Distinguish between marketing research and MIS.
SECTION C — (2 × 15 = 30 marks)
Answer any TWO questions
20. Explain the different classifications of marketing.
21. Discuss the various bases for market segmentation.
22. What are the stages in Product Life Cycle?
23. Explain the factors influencing channels of distribution.
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