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SECTION A — (10 × 2 = 20 marks)

Answer ALL the questions.

1. Define International Trade.

2. What do you mean by Theory of Comparative advantage?

3. What do you mean by Foreign Exchange Rate?

4. Write short notes on NOSTRO Accounts.

5. What do you mean by EPCG Scheme?

6. Write about “Bill of Entry”.

7. Expand IBRD. Bring out the alternate name.
8. List out any two objectives of IDA.
9. What are TRIPS?

10. Define “Patent”, as per Indian Patent Law.
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions.

11. Explain the purchasing Power Parity Theory of Foreign Exchange? What are its limitations?

12. What are Fixed and Fluctuating Exchange Rates? Explain the merits and demerits of Fixed and Fluctuating Rate system?

13. Bring out the importance of Euro-Dollar Market.

14. Explain the export procedures and documents with reference to Indian customs Law.

15. What are the functions of ADB?

16. Bring out the composition of WTO. What are its functions?

17. Bring out the provisions of Indian Patent Law with regard to registration of Intellectual Property Rights in India.
18. Explain few export incentive schemes offered by Government of India.
SECTION C — (2 × 15 = 30 marks)

Answer any TWO questions.
   Question no. 19 is compulsory and answer any ONE from rest of the TWO questions

19. Part-A  Case Study (Compulsory)

India is a giant market. An estimated 300 million people belong to what is called the middle-class. ‘Capitalism Consumerism’ is a characteristic of this category. Another 700 million consumers exist in rural India. Each of the above segments makes for bigger population than the rest of the world, except China. Irrespective of what some commentators have said, Indian firms are successfully competing across entire value-chains spanning sectors. With more millionaires living in rural areas than in urban, companies are realizing the existence of huge untapped market. Appropriately several banking, FMCG, healthcare, automobile, consumer durable companies have launched innovative strategies and products tailored for them. Among these are the Unilevers, ITC, ICICI Bank, State Bank of India, P&G, LG, Samsung, Hero Honda, Maruti Suzuki, Tata Motors, etc. The transformation in India in the early years of the 21st century is remarkable! Wherever one goes, in remote villages or urban townships, one can see thousands of self-employed young men and women trying to learn more of the new skills for employability in modern-day complex businesses.

Questions:

(a) What do you understand by the term ‘Consumerism?’ Explain its significance in the context o international trade. (6 marks)

(b) Keeping in view the rate at which the Indian economy is growing, Indian MNCs should concentrate on consolidating their operations at home instead of thinking of expanding in foreign markets. What are your views in this regard?(6 marks)

How should the government shape its international trade policies so as to achieve the goal of making India an economic superpower by the year 2030? (8 marks) 

20. Show that Heckscher – Ohlin Framework of International Trade would normally lead to equalization of Relative Prices.

21. What do you mean by IMF? Bring out the functions of IMF in detail.               
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