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SECTION A — (10 × 2 = 20 marks)

Answer ALL the questions.

1. Define Service.

2. What do you mean by intangibility?

3. What is meant by product innovation?

4. Define advertising.

5. What is pricing?

6. What is globalisation?

7. Give the meaning of customer retention.

8. What is personal selling?

9. What is customer orientation?

10. What do you mean by relationship marketing? 

SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions.

11. Explain the services marketing concept.

12. State the differences between innovation and invention.

13. Advertising is a waste – discuss.

14. What does pricing mean to goods and services?
15. Explain the characteristics of services.

16. Explain the factors affecting the choice of service location.

17. Explain the various types of service personnel.

18. State the significance of consultancy to services marketing.
SECTION C — (2 × 15 = 30 marks)

Q.No.19 is compulsory and answer any ONE from
the rest of TWO questions.
19. It pays to advertise – Discuss.
20. Consumer is the King – Is this in practice in India?  Give your critical answer.
21. What is price mix? Explain the different pricing strategies followed by service sector.
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