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SECTION A — (10 × 1 = 10 marks)

Answer any TEN questions.
1. Define about advertising.
2. List various types of Advertising.
3. Define media planning.
4. Define account planning.
5. Define demographics.
6. Define psychology influence on consumer.
7. What is marketing?
8. What is Branding?
9. Define a word Ethics.
10. List of various types of legal topics related to advertisement? 

11. What is marketing mix?

12. What is SWOT analysis?
SECTION B — (5 × 4 = 20 marks)

Answer any FIVE questions.
13. Define various roles and functions of advertising.
14. Explain briefly various types of advertising agency and how it work.
15. Explain the following

(a) Advertisement planning

(b) Strategic planning

16.
Explain various marketer roll

(a)
Suppliers 

(b)
Vendors 

(c)
Distributors 


(d)
Retailers

17.
Explain about various advertising agencies and their responsibility.
18.
Write in detail about the international marketing.

19.
Write about advertising Budget.
SECTION C — (3 × 10 = 30 marks)

Answer any THREE questions.

20.
Explain in detail about SMCR model and fact model.
21.
Write in detail about benefit of advertising campaign.

22.
Explain in detail about consumer behavior.
23.
Explain in detail about Marketing and advertising.
24.
Write in detail  about ethical issues and various legal aspects in adverting company.
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