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SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions
1. What do you mean by Marketing?

2. Expand the term AIDA.

3. State two differences between Micro and Macro Marketing.

4. What do you mean by Product Mix?

5. What do you mean by Market Segmentation?

6. List the Buying Motives.

7. Define Marketing Mix.

8. What is Personal Selling?

9. What is MIS?

10. What is meant by e marketing?

11. Give the meaning of Penetration Pricing.

12. What is a Brand?

SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions

13. Explain briefly the importance of Marketing.

14. What are the factors affecting Internal Environment?

15. Enumerate the benefits of Advertising.

16. Why do you need to study the Consumer Behaviour?

17. What are the features of Marketing Channels?

18. What are the policies followed by a firm while pricing their products?

19. Write a note on the causes for the evolution of Consumerism. 

SECTION C — (2 × 15 = 30 marks)

Answer any TWO questions

20. How do you classify Markets?

21. Discuss in detail the steps involved in the Buying process.

22. What are the stages involved in a Product Life Cycle?  Explain.

23. Define Marketing Research. What are its advantages and limitations?
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