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Paper III —MARKETING MANAGEMENT
Time : 3 hours
    Max. Marks : 75

SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions 
1. What is market segmentation?

2. What do you understand by the term ‘market targeting?

3. What is branding?

4. What are the functions of packaging?

5. What do you understand by Marketing Mix?

6. What is sales promotion?

7. What is franchising?

8. What is multi-level marketing?

9. What are the objectives of pricing?

10. What are the objectives of marketing research?

11. What are marketing ethics?

12. What are the types of decision-making consumers use?
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions 

13. Discuss the distinguishing characteristics of services.

14. What are the problems faced by marketers in rural marketing?

15. Describe how the Product Life Cycle concepts might be of use to the marketer.

16. What are the advantages of branding?

17. ‘The middlemen can be eliminated but his functions cannot’ – Discuss.

18. What are the factors that influence pricing?

19. What is meant by buying motives of consumers? Briefly explain the various types of buying motives?
SECTION C — (2 × 15 = 30 marks)

Answer any TWO questions 

20. Explain the various stages in new product development.

21. Describe the meaning and significance of advertising. What are its social and economical effects?

22. Discuss the pros and cons of online purchases.

23. Explain the steps in marketing research process.
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