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SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions.

1. Mention any two differences between E-commerce and Traditional commerce?

2. What are the different segments benefited by E-commerce?

3. What is 6C frame work?

4. What are the important e-commerce revenues generated?

5. What do you understand by Intra-organisational e-commerce?

6. Which type of business units utilize the B2C electronic commerce opportunity?

7. What are the two main advantages of Electronic Trading?

8. Through the websites, what do the health care industries provide?  

9. What are the various interesting auction sites?

10. Who are called as electronic brokers?

11. What do you understand by ‘cyber shopaholics’?

12. What is ‘paid content subscriptions’?
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions.
13. Write the important factors that stress the need for E-business.
14. Explain some of the reputed Indian websites.
15. For which type of merchandise, the B2C electronic network is required?

16. Discuss in detail our state tourism website and their activities.
17. Mention top six reasons given by shoppers in buying through on-line.
18. Who are considered to be three important types of buyers?

19. Write a note on consumer electronic commerce in India.
SECTION C — (2 × 15 = 30 marks)

Answer any TWO questions.
20. Analyse the success factors of amazon.com in a detailed manner.
21. Find the websites that allow business organizations to carry out the activities in India.
· B2B e-commerce

· B2G e-commerce

· C2C e-commerce

22. Elucidate the major differences between traditional and electronic banking.
23. Case Study: A private tourist operator called Best Travels, is basically a road transport company. It carries passengers from Bangalore to various parts of our country. It wishes to provide online ticketing service to customers and desires to enter business with corporate bookers to enhance business.  Some of the challenges it faces are – lack of awareness about e-business and e-commerce among the top heads of organization.

a) What are the advantages of e-commerce in travel industry?

b) Can the business establish link with customers and other business associates through websites?

c) Whom should the company approach to enter into online business?

d) What are the terms & conditions and kind of features should the website offer to customers to attract and retain them?
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