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M.Com. DEGREE EXAMINATION, APRIL 2017.
I YEAR — I SEMESTER

Paper III —MARKETING MANAGEMENT
Time : 3 hours
    Max. Marks : 75
SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions 
1. Define Market Segmentation. 

2. What do you mean by Sales promotion?

3. Write short notes on Multi-level marketing.

4. What is retail research?

5. Define Marketing Mix.

6. What is Consumer behavior?

7. Explain the term – “Target positioning”.

8. Define brand.

9. What is Social Marketing?

10. Define Marketing ethics.

11. Differentiate Skimming pricing and Penetration pricing.

12. What is Green Marketing?

SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions 

13. Define Marketing. Discuss clearly the modern concepts of marketing.

14. “Marketing begins before production and ends after production”. Discuss.

15. Discuss the various policies and determinants related to pricing.

16. Bring out the various sales promotion techniques and modern methods in promotion of a product.

17. Explain the scope, importance and advantages of Online Marketing.

18. What do you mean by product life cycle? Explain its concepts with examples.

19. Explain the nature and purpose of Marketing Information System.

SECTION C — (2 × 15 = 30 marks)

Answer any TWO questions 

20. Explain the bases of Market Segmentation with suitable examples. 

21. “Promotion is more beneficial for the marketers than for either consumer or society”. Do you agree? Justify your answer. 

22. Explain the various product strategies in marketing. 

23. Enumerate the importance of advertising media and point out their relative role and advantages.
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