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M.A. DEGREE EXAMINATION, APRIL 2017.
(Journalism and Communication)
I YEAR — II SEMESTER

Elective Paper II — PR & CORPORATE COMMUNICATION
Time : 3 hours
    Max. Marks : 75
SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions.
1. PRSI.
2. Ivy Lee and Edward Bernays.
3. Financial PR.
4. DAVP.
5. House Journal.
6. External Public.
7. Image Management.
8. Social Explorer.
9. Advocacy.
10. Pamphlets.
11. Press kit.
12. Branding.
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions.

13. Define Public Relations and explain its difference with Publicity, Propaganda, & Public Opinion.

14. ‘Community Relations is an important element of Corporate Social Responsibility.’ - Discuss.

15. How is PR for government department or organisation different from that of the private sector? - Explain.

16. What are the important guidelines for organising an effective Press Conference?

17. What is PR campaign? Discuss the need for objective and planning in the campaign process.

18. Enumerate and illustrate best practices for Direct Mail Campaigns.

19. Design a PR campaign for the Golden Jubilee celebration of a College.

SECTION C — (3 × 10 = 30 marks)

Answer any THREE questions.
20. Enumerate the growth of PR as a concept and profession. What is the prospect of PR in India?

21. What are the ways in which a PR professional can use Broadcast Media, internet and other audio visual aids as effective PR tools? 

22. How does the communication skill play a vital role in the success of PR as corporate communication chief?

23. What is crisis management? What is the role of a PRO during a crisis?

24. What do you understand by Public Relation principles? Are these principles always followed by the PR practitioners? - Explain.
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