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SECTION A – (10 × 2 = 20 marks)
Answer any TEN questions
1. Define Services Marketing?
2. Define Service Marketing Mix?
3. What do you mean by Survival pricing?
4. Explain the concept of product support services?
5. What is Insurance Marketing?
6. Explain the significance of GST on services marketing?
7. Write a brief note on service quality management?
8. What do you mean by retailing of services?
9. Define Franchising?
10. Mention any two factors to be considered before marketing mutual funds?
11. Define customisation of services?
12. Write a short note on global service market?
SECTION B – (5 × 5 = 25 marks)
Answer any FIVE questions
13. Explain the essential features of services marketing?
14. What are the elements of marketing mix in services marketing?
15. What are the factors affecting pricing of services?
16. What are the types of financial service products available in India?
17. What are the essential skills required in organising retail services?
18. Illustrate between Standardisation Vs. Customisation?
19. What are the various stages of globalisation of services?
SECTION C – (2 × 15 = 30 marks)
Answer any TWO questions
20. Explain the classification of services?
21. What are the issues and challenges of service quality management?
22. Explain the growth of financial services in India? What is impact of services marketing on the growth of financial services?
23. Explain the process of globalisation of services? Explain in different stages?
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