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SECTION A — (10 × 2 = 20 marks)

Answer ALL the questions.
1. Define marketing.
2. Differentiate between selling and marketing.
3. What is market aggregation?

4. What is demographic environment?
5. What is meant by complex buying behavior?
6. What is skimming pricing?

7. Who are agent middlemen?

8. What is an advertisement copy?

9. What is consumerism?

10. What is marketing research?
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions.

11. Write briefly about modern concept of marketing.
12. Explain the functions of standardization.

13. What is market segmentation?  What are the requirements for successful segmentation?

14. Name some buying motives of customers.

15. What is resale price maintenance?

16. Briefly enumerate the process of determining the price for a product.
17. Bring out the features of chain stores.

18. Enumerate the basic features of E-marketing.
SECTION C — (2 × 15 = 30 marks)

Q.No. 19 is compulsory and any ONE from the rest of two questions.

19. Case Study (Compulsory)


Bajaj has been synonymous with scooters in India, and scooters have been the typical family transportation vehicle for urban middle-class consumers.  There was a time when the demand for Bajaj scooters for outstripped the supply and the brand enjoyed a near-monopoly status.  The policy of liberalization by the Government and the changes in the competitive landscape transformed the market for scooters.  In addition, the economic progress of the country which improved the income levels of the people and the rising aspirations of the middle-class enabled the Maruti 800 car to gradually replace scooters from their role of a middle-class family vehicle.  
In order to buckle the trend in the market for scooters, what recommendations would you make to the senior marketing executives?
20. What do you mean by consumer behaviour?  What are the factors that influence it?
21. Discuss briefly the uses of advertising.  What are the objections raised against advertising?
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