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SECTION A — (10 × 1 = 10 marks)

Answer any TEN questions.
1. SMCR.
2. Advertising.
3. Client.
4. Appeals.
5. SWOT.
6. Product.
7. Retailers.
8. Demographics.
9. ASCI.
10. CCC.
11. Public Relation.
12. Advertising Agency.
SECTION B — (5 × 4 = 20 marks)

Answer any FIVE questions.
13. List out the different types of advertising.
14. Explain types of advertising agencies.
15. Why is it important to plan an advertising?

16. What do you understand by ‘Marketing’ in the context of advertising?

17. Discuss the Regulation bodies of advertising in India.
18. What is marketing mix?

19. How has the Internet changed practices in advertising?

SECTION C — (3 × 10 = 30 marks)

Answer any THREE questions.

20. Explain Roles and functions of advertising.
21. What is ‘Media Planning’? What kind of background information does a media planner need?
22. Who is Consumer? How does consumer behavior work in advertising planning?
23. Who is marketer? Explain the key components of concepts in marketing?
24. Explain the ethical issues in advertising and how that challenges the practice of advertisement.
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