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SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions
1. Define Marketing

2.  What is unregulated market?

3. Define marketing environment.

4. What is Niche Marketing?

5. What is Mass Marketing?

6. Define consumer Behavior.

7. Define Buying Motives.

8. What is Market Mix?

9. What is Channel of Distribution?

10. Define Advertising.

11. Define Marketing Research.

12. What is Personnel Selling?

SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions

13. Explain the features of Marketing

14. Spell out the Factors influencing Market Segmentation

15. Explain the Classification of Buying Motives.

16. Explain Product life cycle.

17. Explain the factors influencing sales promotion.

18. What is E-marketing? Explain its objectives.

19. State the differences between marketing information system and marketing research.

SECTION C — (2 × 15 = 30 marks)

Answer any TWO questions

20. Discuss the different Classification of Market.

21. Elucidate the different types of environment influencing the marketing.

22. Explain briefly the different classification of channels of distribution.

23. What is sales promotion? Explain its Benefits and Limitation.
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