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SECTION A — (10 × 2 = 20 marks)

Answer any TEN questions.
1. What is Micro marketing?

2. Give the meaning of post purchase behaviour.

3. What are physiological needs? 

4. What is hierarchy of needs?

5. Give the meaning of Brand.

6. What is an umbrella brand?

7. What is prestige pricing?

8. Who is known as copy writer?

9. What is an outdoor advertising? 

10. Name two audio visual methods of advertising.

11. What is mark up Pricing?

12. What is Repositioning?
SECTION B — (5 × 5 = 25 marks)

Answer any FIVE questions.
13. Explain the key concepts in marketing.

14. What is meant by buying motives of customers? Explain the various types of buying motives.

15. What are the pros and cons of branding?

16. Bring out the recent trends in packaging.

17. Explain the importance of PLC with a diagram.

18. Bring out the benefits of distribution channels.

19. Discuss the kinds of salesmanship.
SECTION C — (2 × 15 = 30 marks)

Answer any TWO questions.
20. Explain the methods of market segmentation.
21. What are the steps recommended in a new product development?

22. Discuss the various pricing policies.

23. Explain the different forms of promotion.
______________






PAGE  

