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SECTION A – (10 × 2 = 20 marks)
Answer any TEN questions
1. Define Marketing?
1. Define the concepts of modern marketing? 
1. What is marketing environment?
1. Write a short note on Indian consumer market?
1. Define Market segmentation?
1. What do you mean by Psychographic segmentation of Market?
1. Mention any two factors influencing consumer behaviour?
1. Explain Product planning?
1. Define personal selling?
1. What is demand based pricing?
1. What do you mean by market research?
1. Define e-marketing?
SECTION B – (5 × 5 = 25 marks)
Answer any FIVE questions

1. Explain the concept of sales oriented marketing?
1. What is the macro environmental factors affecting marketing?
1. What are the benefits of market segmentation?
1. Explain the process of consumer decision making?
1. Explain the concept of product life cycle with examples?
1. What are the different types of media involved in personal selling?
1. Explain the significance of Market research?
SECTION C – (2 × 15 = 30 marks)
Answer any TWO questions
1. Explain in detail the scope and functions of marketing?
1. Mention the factors affecting the choice of channels of distribution?
1. What are the stages of new product development?
1. Explain the recent trends and developments in marketing? What is the role of technology in market research? 
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