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                          SECTION-A                                  ( 10 × 2=20)

                Answer any TEN questions: 




1. List out the components of marketing mix.
2. What are buying motives?

3. Write a short note on the cultural and social factors determining buyer behaviour?

4. Define Brand name.

5. Write the contents of product labeling.

6. Distinguish packing from packaging.

7. What is skimming price?

8. Explain odd pricing?

9. What do you mean by personal selling?

10. Bring out the difference between advertisement and publicity?

11. List out any four types of wholesalers distribution?

12. Mention the need for channel of distribution.

                                SECTION-B                                    ( 5 × 5=25)

                               Answer any FIVE questions: 



13. State the role and importance of marketing.

14. What is segmentation? Explain the need and basis of segmentation.

15. Explain the different stages of product life cycle.

16. What do you mean by 'price'? Explain the three main pricing policies of marketer.

17. Explain the advantages of sales promotions.

18. What is physical distribution? Explain the factors that influence channel decisions.

19. Explain the various channel options available to manufacturer.

                                SECTION-C                                 (2 × 15 = 30)

                             Answer any TWO questions:

20. Explain in detail the functions o marketing.

21. Why do some products fail? Suggest measures to overcome product failures.

22. What are the various internal and external factors affecting pricing decisions?

23. Explain the various kinds of advertising .What are the measures for checking the effectiveness of  advertising?
———————

