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SECTION A – (10 × 1 = 10 marks)
Answer any TEN questions

1. Define Advertising.
2. Outdoor media.
3. Slogan.
4. Target market.
5.  Demographics.
6.  FMCG.
7.  Emotional appeal.
8.  Public relations.
9. Ad feature. 
10.  USP.
11.  Brand image.
12.  Client Brief.
SECTION B – (5 × 4 = 20 marks)
Answer any FIVE questions

13. SMCR- Explain.
14. Explain the organization set up of a big agency.
15. What is market segmentation?

16. Explain the concept of branding.
17.  What are the ethical issues in the practice of advertisement.
18.  Prepare a market strategy to launch a new brand of baby soap.
19.  Explain the role of ad in promotion mix.
SECTION C – (3 × 10 = 30 marks)
Answer any THREE questions

20.  Explain the different types of advertising.
21.  “Advertising plays a key role in marketing”- Comment. 
22. Explain the strategic planning process of advertising.
23. How does a product reach the customer through marketing strategies? Explain the process.
24. Discuss the advantages and disadvantages of internet as a medium of advertising.
____________
