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Core Elective - II - SERVICES MARKETING
Time : 3 Hours							              Max. Marks : 75
SECTION A – (10 × 2 = 20 marks)
(Q.No. 1-12)Answer any TEN questions


1. Define services.
1. What is service marketing mix?
1. Write a short note on Product support service.
1. What do you mean by pricing of service?
1. State the meaning of service quality leadership.
1. What is GST?
1. Define financial service.
1. What is mutual fund service?
1. What do you mean by retailing?
1. Write a short note on versioning strategy.
1. Define globalization of service.
1. Write a short note on standardization of service.

SECTION B – (5 × 5 = 25 marks)
(Q.No. 13-19)Answer any FIVE questions

1. What are the components of service?
1. Explain the factors affecting pricing decision of services. 
1. Briefly explain the problems of cost based pricing of services.
1. What are the components of  financial service marketing mix?
1. Discuss the market segmentation of mutual fund services.
1. What are the skills required for organizing retailing?
1. Explain the quality strategy for service players.

SECTION C – (2 × 15 = 30 marks)
(Q.No. 20-23)Answer any TWO questions


1. Explain the characteristics of services.
1. Discuss the methods of pricing of services.
1. Discuss the factors involved in modernization of retailing.
1. Discuss the stages of globalization of service.
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