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SECTION A – (10 × 2 = 20 marks)
(Q. NO. 1-12)Answer any TEN questions
1. Edward Bernays
2. 'Publics'
3. John E. Marston
4. Lobbying and Image Building
5. Two-Way Communication
6. Press Kit
7. Direct Mail
8. RACE
9. The difference between PRSA and IPRA
10. Pre-Test and Post-Test
11. Pamphlets
12. Two important characteristics of PRO.

SECTION B – (5 × 5 = 25 marks)
(Q. NO. 13-19)Answer any FIVE questions
13. What are Advertorials? How are they used for Public Relations?
14. Discuss the importance of the feedback mechanism in PR.
15. How is Public Relations different from Marketing, Advertising, Publicity, and Propaganda?
16. What are the dos and don'ts of conducting a live event?
17. What are the factors that lead to the formation of public opinion?
18. Discuss the salient features of a Crisis Management Plan.
19. Draft a News/Press Release to be given on your College Day function.

SECTION C – (3 × 10 = 30 marks)
(Q. NO. 20-24)Answer any THREE questions
20. What kind of challenges PR practitioners are facing in the changing business environment?
21. "The PR Department serves as the link between the organization and media." - Do you agree with this statement? Explain your stand.
22. Examine the Code of Ethics to be followed by a PRO in the public relation process.
23. What are the ways in which a PR professional can use broadcast media, internet and other audio-visual aids as effective PR tools?
24. Explain the function and scope of Public Relations in the Indian context.
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