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SECTION A – (10 × 2 = 20 marks)
(Q. NO. 1-12)Answer any TEN questions

1. What are the objectives of Advertising?
2. What do mean by appeals in advertising? Explain
3.  What is USP?
4.  Define Brand Image.
5.  Enumerate on Big Idea
6. Identify the significance of AIDAS
7. What is GRP?
8. Define the term  DOMENAULE
9. Brief about  Advertising Standards Council of India
10. Define Post Testing 
11. What is PoP or PoS?
12. What is Creative Agencies?

SECTION B – (5 × 5 = 25 marks)
(Q. NO. 13-19)Answer any FIVE questions

13. What is DAGMAR approach?
14. Explain the process involved in product segmentation.
15. What is Marketing Mix?
16. Identify the limitation of Media Planning.
17. What are the ethical standards to be considered while creating an Advertisement 
18. Explain the PACT principle of copy testing?
19. Discuss the recent trends in online Advertisement? 

SECTION C – (3 × 10 = 30 marks)
(Q. NO. 20-24)Answer any THREE questions
20. Explain the Structure, Type and  function of Advertising Agency? 
21. Enumerate the factors to be taken care of while designing an Advertisement Copy
22.  Discuss the various steps taken to develop an advertising campaign?
23. Describe the advantages and disadvantages of various media regarding  Media planning of advertising?
24. Explain in detail- Social, Economic  and legal Implication of Advertisement 
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