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SECTION A – (10 × 2 = 20 marks)
(Q.No. 1-12)Answer any TEN questions


1. Is Marketing an art or science ?
2. What is Marketing Mix ?
3. What do you understand by the term 'Industrial Marketing'?
4. What are consumer goods ?
5. What is skimming pricing ?
6. Define 'Pricing Policies'?
7. What are the objectives of promotion ?
8. "Advertising is wasteful" –Describe.
9. What are the important features of an Advertisement Copy
10. What are the primary purposes of Distribution ?
11. "Middlemen are parasites ; they should be eliminated." Comment the statement.
12. What are the main Objectives of Marketing ?

SECTION B – (5 × 5 = 25 marks)
(Q.No. 13-19)Answer any FIVE questions

13. What are the different bases of Market Segmentation ?
14. Explain briefly the different determinants of buyer behaviour.
15. Discuss the 'product life cycle and its significance in product mix.
16. What are the objectives of pricing ?
17. What is promotional mix ? What factors influence it ?
18. Write a short notes on product packaging? Design a label of package for a product of your own choice.
19. What are the major tasks in physical distribution management ?

SECTION C – (2 × 15 = 30 marks)
(Q.No. 20-23)Answer any TWO questions

20. "Marketing starts and ends with the consumer" - Discuss
21. Explain the stages of new product development and its various process?
22. Explain briefly the different methods of pricing .
23. Explain the term 'Channel of Distribution'. What are the major channels of distribution for (a) Consumer goods and (b) Industrial products.
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