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SECTION A – (10 × 2 = 20 marks)
(Q.No. 1-12)Answer any TEN questions


1. Define Marketing.
2. Define Marketing risks.
3. Write a note on hand to mouth buying.
4. What is Micro Environment.
5. Define a company's internal Environment.
6. List out Marketing intermediaries.
7. Explain Mass Marketing
8. What is Consumer behaviour?
9. What do you understand by Product mix ?
10.  What is Product testing?
11.  What is Franchising?
12.  Define E -marketing.

SECTION B – (5 × 5 = 25 marks)
(Q.No. 13-19)Answer any FIVE questions

13. [bookmark: __DdeLink__49_154430077]Explain the various kinds of Marketing risks.
14. Explain the advantages of Warehousing.
15. Explain the benifites of Market Segmentation.
16. State the importance of sales Forecasting.
17. Distinguish between Advertising and E – Marketing.
18. What are the benefits of e – Marketing?
19. Distinguish between Marketing Research and Marketing Information System.

SECTION C – (2 × 15 = 30 marks)
(Q.No. 20-23)Answer any TWO questions

20. Give briefly the various functions of Marketing.
21. Discuss Macro Environment Forces of a firm.
22. Describe how the product life cycle concept might be of use to the marketer.
23. Explain the kinds of sales promotion.
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