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Section B

Answer any SIX questions (6× 5 = 30 Marks)

1. Show the characteristics of FMCG Products with suitable examples.

2. Sketch the need for market research during post pandemic period.

3. Illustrate the custom study in the modern market research.

4. Relate the need of carrying quantitative research methodology in market research
during the post pandemic period.

5. Apply the consumer research cycle in studying the consumer behaviour on
advertisements related to COVID-19 protocols.

6. Describe the need for retail research.

7. Relate the importance of media research in taking COVAXIN Vaccination to
general public.

8. Sketch the different retail formats in India.

Section C

Answer any THREE questions (3× 10 = 30 Marks)

9. Diagnose the nature and scope of market research.

10. Distinguish between the primary research and secondary research with suitable
illustration.

11. Differentiate between the need of consumer research for new product launches
and existing products.

12. Weigh the importance of media data validation in a retail research.

13. Examine the recent trends in retailing towards economy development of India.
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