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Section B

Answer any SIX questions (6× 5 = 30 Marks)

1. Explain the new concepts of marketing.

2. Describe the functions of exchange.

3. Discuss the new product development process.

4. Differentiate Skimming and Penetration Pricing.

5. Examine the factors determining Market Segmentation

6. Elucidate the process of buying.

7. Evaluate advertising through social media.

8. List out the factors determining the selection of channel of distribution.

Section C

Answer any THREE questions (3× 10 = 30 Marks)

9. Explain the classification of markets.

10. Discuss the factors influencing the pricing decisions.

11. Evaluate the factors determining the buyer behaviour.

12. Examine the causes for failure of Advertisement.

13. Briefly discuss the different types of Retailers.
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