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Section B

Answer any SIX questions (6 x 5 = 30 Marks)

Discuss the new concepts in marketing.
Distinguish between selling and marketing.
Explain the concept of product life cycle.

Write a brief note on branding and brand loyalty.
How is a market segmented? Discuss its process.
Explain the AIDA model of selling.

Discuss the qualities of a good salesman.

Briefly explain the role of wholesalers and retailers in the distribution process.

Section C

Answer any THREE questions (3 x 10 = 30 Marks)

. Explain the significance of Storage and Warehousing.
10.
11.
12.
13.

Elaborate the determinants of consumer behaviour.
What is marketing mix? Discuss the various types of marketing mix.
Enumerate and discuss the types of marketing channels.

Sales promotion techniques are indispensable in today’s world — Elucidate.



