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Section B

Answer any SIX questions (6× 5 = 30 Marks)

1. Describe the features of tourism marketing.

2. Explain the concept of marketing mix in tourism.

3. Elucidate the characteristics of tourism product.

4. Illustrate the importance of motivation in modern tourism marketing.

5. Explain the concept of tourism pricing objectives.

6. Describe the concept of marketing strategy and planning.

7. Explain the types of media in tourism promotion.

8. Illustrate the concept of advertising in tourism.

Section C

Answer any THREE questions (3× 10 = 30 Marks)

9. Analyse the significance of tourism marketing.

10. Examine the elements of tourism marketing.

11. Evaluate the marketing skills to be followed in tourism industry.

12. Explain the process of tourism marketing.

13. Describe the distribution channels in marketing.
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