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Section B

Answer any SIX questions (6× 5 = 30 Marks)

1. Explain the need for Market Research.
2. What are the characteristics of FMCG Products?
3. Describe the merits of Primary Research.
4. Explain the benefits of Syndicate Study Research.
5. State the Objectives of Consumer Research.
6. Predict the stages of new product launch.
7. Explain the need for Retail Research.
8. Determine the Characteristics of Retailing.

Section C

Answer any THREE questions (3× 10 = 30 Marks)

9. Describe the nature and scope of Market Research.
10. Classify the types of Qualitative Research Methodology.
11. Determine the importance of Consumer Research Cycle.
12. Ascertain the Importance of Media Research.
13. Assess the contents of Panel research report.
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